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ABSTRACT 

There is an extensive spread in the use of mobile phone with a phenomenal increase in the number of consumers 

who use the device. This change has diverted the marketing methods from traditional to a new concept as this new 

marketing method has a strong impact on the decision making of the consumers. This research inspects the factors that 

have an impact on decision making of the consumers involving various factors which are - usage of the device, purchases 

made using mobile phone, sharing of coupons, assistance of the device for shopping, response to the advertisement on 

phone and the features of mobile marketing. A questionnaire was designed to collect the data and understand the impact of 

marketing through mobile phone. The findings were studied which indicated a moderate impact of mobile marketing on the 

consumers 
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